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 Jessica Kunert is Junior Professor for Innovation and Gender Research in Journalism at the Department 
of Journalism at the Johannes Gutenberg University in Mainz (Germany). Her research focuses on  
the impact of (not only) digital innovations on journalism, including Artificial Intelligence (AI) and 
automation. For example, she has investigated the perception and use of automation and AI for sports 
reporting in regional media houses (including public service media), as well as what makes or breaks 
innovation processes. Other projects have looked at how investigative journalists use digital practices in 
their daily work and the special fan culture of women’s football. Overall, her focus lies on how innovation 
finds its place in journalism and society. 
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